Section 472.—Last in,
First-out Inventories

26 CFR 1.472-1: Last-in, first-out inventories.

LIFO; price indexes; department
stores. The October 2002 Bureau of La-
bor Statistics price indexes are accepted for
use by department stores employing the re-
tail inventory and last-in, first-out inven-
tory methods for valuing inventories for tax
years ended on, or with reference to,
October 31, 2002.

Rev. Rul. 2002-87

The following Department Store Inven-
tory Price Indexes for October 2002 were
issued by the Bureau of Labor Statistics.
The indexes are accepted by the Internal
Revenue Service, under § 1.472-1(k) of the



Income Tax Regulations and Rev. Proc. 86— The Department Store Inventory Price  and miscellaneous goods, and (c) a store to-
46, 1986-2 C.B. 739, for appropriate ap- Indexes are prepared on a national basis and  tal, which covers all departments, includ-
plication to inventories of department stores  include (a) 23 major groups of depart- ing some not listed separately, except for
employing the retail inventory and last-  ments, (b) three special combinations of the  the following: candy, food, liquor, tobacco,

in, first-out inventory methods for tax years  major groups — soft goods, durable goods, and contract departments.
ended on, or with reference to, October 31,

2002.
BUREAU OF LABOR STATISTICS, DEPARTMENT STORE
INVENTORY PRICE INDEXES BY DEPARTMENT GROUPS
(January 1941 = 100, unless otherwise noted)
Percent Change
Groups Oct. Oct. from Oct. 2001
2001 2002 to Oct. 2002'

1. PieCe GOOMS ...t 500.3 485.7 -2.9
2. Domestics and Draperies ..........cccocveereerierniienienieenieeeieeeeesee e 592.0 581.6 -1.8
3. Women’s and Children’s ShOES .......c.cccccvveeeiiiieiiiiieiiie e 675.5 660.4 2.2
4, MEN’S SHOECS...eiiiuiiiieiiie ettt ettt e s e e ear e e eaaeesaaaeens 872.5 895.6 2.6
5. INFANES” WEAT....cciiiieiiic et et 631.1 628.9 -0.3
6. Women’s UNAEIWEAT ........ccecuviieiiiiiiiieeciie et svee e vaeeeaaeens 575.3 544.2 -5.4
7. WOmEN’s HOSIEIY ...cuveeiiiiiiiiiieiie ettt 358.0 339.8 =5.1
8. Women’s and Girls’ ACCESSOTICS........ueerviieeirireeiieeeiieeeieeeeieeeeieeens 573.7 551.6 -39
9. Women’s Outerwear and Girls” Wear..........cccooocveeiiiiieciieeiee e, 398.4 388.2 -2.6
10. Men’s CIOthiNg .....ccvevuiiiiriiiieieiieecee e e 587.3 573.0 24
11. Men’s FurnisShings .......cocccoevievenieiiinieieneeenceeeeeeeeee e 628.2 599.3 -4.6
12. Boys’ Clothing and Furnishings..........ccccceceeveniiieninicninieciceee, 490.5 459.4 -6.3
13. JEWERILY e e 919.6 897.1 24
14. INOLIOMIS .ottt et et e e et e e et e e et e e eae e e eaaeeeaneeens 797.1 808.9 1.5
15. Toilet Articles and Drugs........ccccoeeveeeininininenenieieieeeeeeeeseseeen 981.6 975.1 -0.7
16. Furniture and Bedding..........ccocevieiinieiiniiececeeee e 628.8 626.4 -0.4
17. FLOOT COVETINGS ...vveviiiiirieieieiceeiteitee sttt 616.0 592.6 -3.8
18. HOUSEWAIES ...t e 767.1 745.8 -2.8
19. Major APPHANCES ......ccueruieiiiiieieeiieieeteee e e 224.1 223.7 -0.2
20. Radio and TeleVISION .........cccvvieeieeiiiiieee e 52.6 47.6 -9.5
21. Recreation and EAUCAHON? ......c.ovvveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeessnens 89.2 85.2 -4.5
22. Home IMProvements” ..............cooueveeveeeeresresresseesssssessssesseessessesseenens 1254 124.6 -0.6
23. AULO ACCESSOTIES ... eee s eneeen 110.2 111.3 1.0
Groups 1 — 15: SOft GOOAS ...vvervieiiieeieiiieriie et 598.6 582.7 -2.7
Groups 16 — 20: Durable GOOdS ........cocueeriierieriiiiieiieeieeiee et 419.1 407.4 -2.8
Groups 21 — 23: MiSC. GOOUS........ouveeeeeeeeeeeeeeeeeeeeeeeees e ssse s 98.2 95.7 2.5

Store Total’ 532.4 518.1 2.7

! Absence of a minus sign before the percentage change in this column signifies a price increase.

% Indexes on a January 1986=100 base.

* The store total index covers all departments, including some not listed separately, except for the following: candy, food, li-
quor, tobacco, and contract departments.



DRAFTING INFORMATION

The principal author of this revenue rul-
ing is Michael Burkom of the Office of As-
sociate Chief Counsel (Income Tax and
Accounting). For further information re-
garding this revenue ruling, contact
Mr. Burkom at (202) 622-7718 (not a toll-
free call).



