Section 472.—Last-in, First-out
Inventories

26 CFR 1.472-1: Last-in, first-out inventories.

LIFO; price indexes, department
stores. The November 2000 Bureau of
Labor Statistics price indexes are accept-
ed for use by department stores employ-
ing the retail inventory and last-in, first-
out inventory methods for valuing
inventories for tax years ended on, or with
reference to, November 30, 2000.

Rev. Rul. 2001-5

The following Department Store
Inventory Price Indexes for November
2000 were issued by the Bureau of Labor
Statistics.  The indexes are accepted by
the Internal Revenue Service, under

BUREAU OF LABOR STATISTICS, DEPARTMENT STORE
INVENTORY PRICE INDEXES BY DEPARTMENT GROUPS
(January 1941 = 100, unless otherwise noted)

§ 1.472-1(k) of the Income Tax Regula-
tions and Rev. Proc. 8646, 1986-2 C.B.
739, for appropriate application to inven-
tories of department stores employing the
retail inventory and last-in, first-out inven-
tory methods for tax years ended on, or
with reference to, November 30, 2000.
The Department Store Inventory Price
Indexes are prepared on a national basis
and include (a) 23 major groups of depart-
ments, (b) three special combinations of
the major groups - soft goods, durable
goods, and miscellaneous goods, and (¢) a
store total, which covers al departments,
including some not listed separately,
except for the following: candy, food,
liquor, tobacco, and contract departments.

Percent Change
Nov. Nov. from Nov. 1999
Groups 1999 2000 to Nov. 20001

L PieceGOOdS . . .o it 514.3 499.6 -2.9
2. Domesticsand Draperies ... 622.0 610.2 -1.9
3. Women’sand Children'sShoes ............................. 651.4 664.0 19
4, MEN S SN0BS ..ottt e 875.1 911.2 4.1
Bodnfants Wear . ... 647.6 648.0 0.1
6. Women'sUnderwear .............ciiiiiii i 571.9 577.3 0.9
7. WOMEN' SHOSIENY . .o 328.9 347.0 55
8. Women'sand GirlS ACCESSONES . . ... .o ve i 539.6 555.4 29
9. Women's Outerwear and Girls Wear ......................... 410.3 402.0 -2.0
10. Men'sClothing ......... ... .. i 617.4 598.8 -3.0
11. Men'sFUmishings . ...t e e 627.6 639.2 18
12. Boys Clothingand Furnishings ............................. 510.2 501.3 -1.7
13, JBWEITY 950.5 936.0 -15
14, NOHONS ..ot e e e e e 764.6 798.0 4.4
15. ToiletArticlesand Drugs . ......c.viii it 983.6 973.8 -1.0
16. FurnitureandBedding ........... ... ... 689.7 696.6 1.0
17. FOoOr COVEIiNGS .« .t it ettt 602.1 625.6 39
18, HOUSBWAIES . ...ttt e e i e 789.3 775.6 -1.7
19. Maor ApplianCes . . ... 2355 227.9 -3.2
20. Radioand TEleviSION . ... ...t e 63.5 57.5 -9.4
21. Recreation and EAUCAtiON? . ... ... ... 96.1 92.3 -4.0
22. HOMe IMprovements2 . ...........ouuuuiiiieeeeeaaeennnn. 129.2 129.2 0.0
23. AUIO ACCESSONES? ... oottt ettt ettt 107.6 107.6 0.0
Groups 1-15: Soft GOOOS .. ..ot vii i 606.9 604.6 -0.4
Groups 16 - 20: DurableGoods . . ... 446.9 435.6 -2.5
Groups 21 - 23: MiISC. GOOUS? . ..ottt eii et 102.7 100.1 25
Store Total® . .. 547.2 541.4 -11

1 Absence of aminus sign before the percentage change in this column signifies a price increase.

2 Indexes on a January 1986=100 base.

3 The storetotal index coversall departments, including some not listed separately, except for the following: candy, food, liquor, tobacco, and contract departments.
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