Rev. Rul. 98-35 The Department Store Inventory Price
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BUREAU OF LABOR SATISTICS, DEPARTMENT STORE
INVENTORY PRICE INDEXES BY DEPARTMENT GROUPS
(January 1941 = 100, unless otherwise noted)
Percent Change

Groups May May from May 1997
1997 1998 to May 1998

1. Piece GOOOdS . . ..ot 529.2 534.6 1.0
2. Domestics and Draperies . ....... ..., 6493 637.0 -1.9
3. Womeris and Childrels Shoes . .. ........... .. ........... 663.7 664.2 0.1
4. Mernls Sh0BS . ... 918.8 907.9 -1.2
5. InfantSWear . ... ... .. 642.0 629.1 -2.0
6. Womeris Underwear . . ...... ... 537.7 576.1 7.1
7. Womenis HoSiery . ... ... 296.7 306.1 3.2
8. Womeris and GirlSACCESSOreS ... ... 566.2 546.5 -35
9. Womeris Outerwear and Gifl§Vear ....................... 435.1 425.4 2.2
10. Mens Clothing . ... ... 630.2 634.5 0.7
11. Meris Furnishings ... ... .. 601.9 608.6 1.1
12. Boys$Clothing and Furnishings . ......................... 500.2 497.9 -0.5
13, Jewelry .o 10049 986.2 -1.9
14, NOONS .. 755.8 786.5 4.1
15. ToiletArticlesand Drugs . . . ... .ot iiii 907.2 951.0 4.8
16. Furnitureand Bedding ........... ... . .. ... . .. 673.4 682.1 1.3
17. FIOOr COVEINNGS - . v vt e et e e e e e e e 592.7 602.7 1.7
18. HOouSEWAresS . .. ... 806.3 814.2 1.0
19. Maja Appliances ... ... 242.0 238.5 -1.4
20. RadioadTelevision . .. ..... ... ... 16.7 72.1 -6.0
21. Recreationand Educatfon. . ................couiiiii.... 109.8 105.1 -4.3
22. Home Improvemems. . .. ......oouuie e 132.4 134.3 1.4
23 AUTO ACCESSONES . . . oottt e 107.2 106.6 -0.6
Groups 1—-15: SoftGoods . ... 612.3 612.0 0.0
Groups 16 — 20: Durable Goods ...........................465.4 462.5 -0.6
Groups 21 —23: MiSC. GOOHS . . ... oo e 112.2 109.1 -2.8
StoreTotaP . . ... .. 560.7 557.9 -0.5

1Absence of a minus sign before percentage change in this column signifies price increase.

2Indexes on a January 1986=100 base.

3The store total index covers all departments, including some not listed sepavatept for the following: caydfoods, lgua, to-
bacco, and contract departments.
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